Apple History

On 1st April 1976, Apple Computers, Inc was founded by two college drop outs by the name, Steve Jobs and Steve Wozniack. These two gentlemen had a vision to come up with a computer that was considered user friendly. They had a vision of creating computers that were small enough that they could fit in people’s homes and offices. They had a vision of changing how the population viewed computers. Wozniak began their work by building the Apple I in Job’s garage. The Apple one was sold without a casing, keyboard and the screen. These were later added in 1977. The Apple II brought a revolution to the world of computers when it introduced the first ever experienced color graphics. This made the sales to sky rocket from 7.8 million dollars in 1978 to 117 million in 1980, which marked the year that Apple went public. 

As a result of diminishing public interest for the Apple products, in 1983 Wozniack left the organization. this made Job to hire John Sculley who was with the PepsiCo to become the president. Nevertheless, this did not work well since it led to a lot contreversey with Sculley, which made Job to leave in 1985 and went on to bigger things. He went on and established an organization by the name NeXT Software and also acquired Pixar which turned out to be a great success when it came to the animation Industry especially of movies, for example A Bug’s Life, Monsters and Finding Nemo.

The Mac family began with the Mac Plus in 1986 which led to Mac SE and then Mac II in the year 1987. This did not with Mac II there was Mac Classic and Mac LC in 1990. In the meantime, in 1989, Apple came up with the Macintosh Portable which didn’t do well and failed in the process. Apple didn’t give up but went on in 1991 and came up with widespread Power-book which formed a landmark product that instituted the contemporary system and ergonomic design of the laptop.   
                                                      Products and Services

Apple began by selling Computers only which were mainly personal computers, but they latter diversified to other fields offering an assortment of products and services. These products and services have been broken down into three major parts which consists of the Software, Mobile Devices and the Personal Computers. 

A. Software
1. iOS

This Software is an operating system for all the Apple mobile devices

The cost is free

2. iLife
This forms a package of software that are several in number. It includes the iWeb, iPhoto, GarageBand and iMovie. This software package is normally accompanied by each Mac that one purchases from Apple shops.

Cost is free

3. macOS

This is the Operating System software that is in every Apple Computer

The Cost is Zero

4. iWork

iWork is a software that normally involves various software packages. This software packages include, Pages, Keynote, Numbers. This package comes along with every Mac that is purchased thus enabling the consumers to come up with spreadsheets, presentations and documents.   

Cost is Free

5. Logic Pro X

This is one of the most powerful programs created by Apple. The program consists of various tools which are utilized in the creation of music, sound mixing and processing. The tools are created to fit in the modern interface so as to be fast enough, to be of high quality and to ease the operations. 

The Software is purchased independently at a cost of USD $199.99

6. Final Cut Pro X

This incorporates some very powerful tools normally utilized by professional video creators.

The software is acquired independently and thus fetches a price tag of USD$299.99. 
B. Mobile Devices
1. iPad

the Apple iPad is a perfect example of Internet tablet which mainly utilized for various activities which differ from the desktop computers. Most of the analysts would majorly go for the Internet tablets since they are considered as the post computer era. These gadgets are easy to use, simpler, and also easily understandable in comparison to the personal computers. It is important to note that the gadget is able to perform various tasks that a personal computer can perform but it does it in a smaller form factor. 

An iPad can be obtained at a cost of USD$399 to USD$799.

2. Apple Watch

This is a smartwatch that is normally worn on the wrist. This smartphone calls for one to own iPhone in order to be in a position to use it since they majorly complement each other’s structures. The Apple Watch is in a position to perform various small factor operations in relation to the iPhone but majorly it monitors the vital and fitness records.  

The cost of acquiring an Apple Watch ranges from USD$269.00 and USD$699.00

3. iPhone

the Apple iPhone is a flagship phone. It is a major Apple product which contributes to huge revenues made by company. It was a ground-breaking smartphone which opened the field for other smartphone developers. There has been a constant upgrade and development of the iPhone with the latest being the iPhone X. 

For one to acquire one of these iPhones they would be required to part with some amount ranging between USD$649 and USD$999. 

C. Personal Computers

1. iMac

This is the most famous of personal computers as a desktop. iMac combines the screen and the computer into one slim block.

The price ranges between USD$1,099 and USD$3,999

2. Mac Pro

This is the bigger sister of the iMac. This is the most expensive as well as the most powerful of the Apple desktop computers. The product is known to advertise itself. 

The price ranges between USD$2,999 and USD$6,999.

3. Mac Mini

This is the little sister of the iMac. Apple is known to manufacture luxurious products, thus a Mac Mini enables one to enjoy apple services since it also comes at a favorable price.

The product prices range between USD$499 and USD$1,999.

4. MacBook

This is the average sized model of all the Apple laptops. The product is known for quality, brand and additional features which are normally at a small fee. The computer is meant for the average audience and used for documentation and browsing.

The products prices range between USD$1,299 and USD$1,599

5. MacBook Pro

This is an advanced MacBook with improved features and mainly targets the professional users. They use the machine for computing in the respective fields of expertise for example the video editing, music creation, entrepreneurship among others.

The prices for the product range between USD$999 and USD$1,549

6. MacBook Air

This is the smallest of the laptops. This computer is majorly used by the individuals who travel more and still would like to be in touch with the work.

The prices for the product range between USD$1,499 and USD$4,299.

D. Additional Services and Products

1. Apple TV

This is a digital media platform that enables an individual to display the content as per the demand through the TV set. 

The Product price ranges between USD$149 and USD$199

2. iPods

The iPods include Nano, Touch and Shuffle. These products were a hit some years back but they’ve still not lost the market touch when it comes to playing some music and thus they’re still relevant even though they are not as common as yester years.

The price ranges for these products range between USD$49 and USD$399

3. Apple Music

  This enables one to discover new music and know what the next song is. One can listen o over 40 million songs both offline and online. The best thing about Apple Music is that it has no ads or even commitment all one is required to do is to subscribe. 

To enjoy these services one is required to part with USD$4.99 per month.

4. iTunes

This is an audio as well as a video player that enable one to manage their iOS devices by downloading content from the store as well as using the Apple Music.  It does well in Music.

This platform offers up to 30% commission.

SWOT ANALYSIS

Strengths

1. Distribution Channel

Apple has over 301 retail stores in over ten countries as well as an online store that serves 36 countries where they sell their hardware and software. The company uses multiple channels which include the multiple sales for the various products it offers. Best Buy Mobile and Best Buy have a total number of 1,300 stores while the Verizon, AT&T and Sprint have a combined number of 5,000 stores. There are other stores which include the Walmart, eBay and Target. Apple’s retail partners are critical to the organization’s success as its own stores.     

2. Financial Performance

In the year 2015, Apple recorded its highest annual revenue ever at 233.72 billion USD dollars. This was a result of the sale of iPhone whose revenue amounted to over 150 billion USD dollars. This meant that the smartphone generated over 66% of the total global revenue. The sale of the smartphone reached an all-time high of 211 million devices in 2016 from 150 million units sold in 2013 in comparison to 40 million sold in 2010.  

3. Brand Awareness and Reputation

The organization is renowned for its marketing strategy. The Company has a reputation, since the consumers trust their products since they are also known to be consistent. The organization has built a facet that when some individual purchases an Apple product it will work. 

4. Vertical Integration

Apple has been a great beneficially of the vertical integration. The organization is manufacturing its custom A-series chips for its iPads and iPhones. The organization also makes its own the custom touch ID finger print sensors. It has a laboratory in Taiwan that develops the OLED and LCD screens. 

5. Apple Marketing

Apple maintains its marketing and keeps it as simple as possible. The company takes out the product feature lists, voice overs, prices as well as the special effects. The organization uses product placement. It has the budget that gets its gadgets on television shows as well as movies. The company focuses on the unique value proposition rather than the price. There are no price wars. Apple sticks to its own price considering that it is always higher than that of its competitors. 

 Weaknesses

1. Lesser Innovation

For decades, Apple was well known for its groundbreaking technology and innovation. This has caused uproar in the market since there is more expectation from the public than it is offering. The organization has failed to live to its full potential by offering new additional services and devices. The company should use more of its resources in the research and development department so as to secure its long-term potential of continuing to be a leading organization in the technology sector as well as innovation. 

2. Incompatibility

The Organization has maintained the proprietary ownership of the operating capabilities of its devices making them incompatible with any other Operating System that is in the field which includes, the Blackberry, Android and Windows. This has proved to be a challenge to the consumer since they are torn between picking a device that is more compatible and picking a device that is more locked but and reliable. This makes a section of the market to dislike their products and services.   

3. Overdependence on iPhone

Apple target market and sales over the past few years have been a delicate thing to balance. It pays attention to a section of the smartphone market which leaves it with no room for growth and expansion. Some of the competitors are really working hard to catch a share of the market that the iPhone has but Apple is not concerned in doing the same thing to capture any additional market or even to diversify. iPhone sales amount to about 66% of the company’s revenue which is a risk by itself in the long-run.    

Opportunities

1. Shift in the direction of subscription based services

In the past decade, more applications and programs have been created which are being subscribed to. This continual subscription means that the developers will always maintain and continue to improve the services offered to the client by the day. Currently Apple has the Apple Music services and which has been a huge success. The organization has to expand this section and add more services, programs and applications which will form a rich source of revenue.  

2. New Product lines

Apple has not fully exploited its potential in offering the best to the market. They are known to take a very long time when it comes to creating the next big thing. It would be important if the organization would spend more of its resources in ensuring that the organization is constantly surprising the market with new innovative devices.  

3. Internet of Things

Most of the current and modern devices are connected to the internet and as the technology continues to advance the connection will continue to grow. The organization is known to release new software and hardware that incrementally takes the organization into new directions. The company should advance and position itself in a way that everything is connected to the internet and thus maximizing on the Internet of Things. 

Threats

1. Strength of U.S. Dollar

The United States currency is the base currency all over the globe. This becomes a crisis since apple obtains around 65% of its revenue from regions outside the United States. For that reason, when other foreign currencies strengthen more than the United States Currency, Apple will lose a portion of its revenue on the exchange rate loss.

2. Increased Competition

From Apple’s establishment, they have been facing a stiff competition from the computer market by the likes of Microsoft, HP and Dell. Upon moving to smartphone industry, the competition became even stiffer since the industry is flooded with players like google and Samsung who have adequate resources when it comes to smartphone manufacturing. These organizations are known to acquire markets that even iPhone has no capability of since they target all the markets from the niche to the low-end markets. This forms a great source of revenue for the organizations. 

Competition

There are 3 major competitors that Apple faces currently. These competitors are well funded, have talents and experience in the industry that Apple is playing a role. This indeed causes a headache to the organization. The three competitors include: Google, Samsung and Microsoft.

Samsung

This is a South Korean group of companies which was founded in 1938. It is one of the largest organizations that deals with technology and manufactures a wide range of products. The products include household appliances, video and audio devices, telecommunication equipment as well as high tech components. The Head Office is located in Seoul. This organization is heavily investing in the research and development to make sure that it becomes a leader in the market for example the virtual and the augmented reality. 

The competition to win customers has been powerfully brawled between Apple and Samsung Electronics for quite a number of years. They entitle a duopoly over the first-class part of the smartphone marketplace. Collected they regulate about two-thirds of the worldwide market Apple holds 44% of smartphone proceeds while Samsung 22%; The two companies have brawled in courts round the world over intellectual property, with Apple condemning Samsung of encroaching on its smartphone patents.

The competition amongst the two will only raise to be fiercer even still Samsung is also among Apple’s utmost significant suppliers of components, and is anticipated to offer OLED screens and chips for Apple’s latest phones. In developed countries, the marketplace for smartphones is budding: a good number of the organizations’ gains will be generated from theft of each other’s clienteles. In developing markets, particularly China, they will contest to influence consumers to trade up from low-priced phones. Apple universally privileges an 82% maintenance rate, in comparison to Samsung’s 67%. This is suggestively developed than other organizations’, particularly Chinese manufacturers for example the OPPO and Xiaomi, whose less luxurious phones have expanded share among Chinese customers in recent years

Samsung and Apple will contest on three facades. One is to design an improved complete software bionetwork and retain customers within it. A second front will be over virtual assistants. Apple was the initial mobile-phone manufacturer to offer a voice- controlled assistant, by the name Siri in 2011. Samsung has one called Bixby. Together, they’ve have been underwhelming in their proficiencies. Nevertheless, Samsung is investing gigantic sums to transform this, while Apple is censured for underinvesting in Siri. A third battleground in software will be augmented reality or the so-called AR, or the projection of digital information onto the physical world. Mutually Apple and Samsung have dual-lens cameras, which make it cooler to assimilate AR functions into apps.

Google

Google is an established American company which was founded by Sergey Brin and Larry Page. The company was initially registered as a private company on January 4, 1996 but on August 19, 2004, Google began trading shares in the stock market. All this time, the two founders agreed to work for the organization for 20 years, which means up to the year 2024. Google mission statement, “the organization of international information, ensuring its accessibility and benefits for all" Google is known to have one of the highest number of servers all over the world which amounts to millions as well as the data centers. The company witnesses over 1 billion searches in one day while experiencing 24 petabytes of user data every day. Even with these traffic and resources the one area they compete with Apple, is the smartphone operating system, whereby Apple uses iOS while Google uses Android. Google also have their own phones which include the Google Pixel.

Microsoft

Microsoft Corporation is one of the major multinational corporations manufacturing trademarked software for innumerable brands of computer equipment for example the personal computers, PDAs, game consoles, mobile phones as well as others. The Headquarter of the business is situated in Redmond, Washington, USA. Meanwhile from the initial days of both corporations, Apple and Microsoft have been contesting for the market segment of personal computers. To the current day they continue to be major rivals.

Market Share

The figures depict the market share of Apple in regards to the selling of Smartphones section from the year 2007 to 2017. In the second quarter of 2017, of all the smartphones that were sold all over the world, 12% of the devices were an Apple iPhone. The organization has made it to the top from the year 2009 in the globe when it comes to smartphone vendors. With the weakening of Blackberry and Nokia, both Apple and Samsung grew their market presence strongly. Samsung was the first one to take the lead by having a market share of between 20 to 30 percent from 2012. Samsung shipped more than 306 million smartphones globally in the year 2016. The closest competitor of Samsung is Apple’s iPhone whom sales have been growing in the past few number of years. From the year 2014, Apple iPhones have grown in sales from 170 million devices in 2014 to around 212 million iPhones in 2016. The growth is attributed to the release of iPhone 6 and 6s. Following the introduction there has been a humongous growth in the sales. Apples market share have considerably grown having reached 20% in the last quarter of 2014 which later dipped to 18.2% in the first quarter of 2015. From there on Apple has maintained a strong presence in the market which accounts for 18.3% of all new smartphones by the year 2016. In the first quarter of 2017, the organization recorded the highest number of iPhone sales which amounted to 78 million devices being sold in that quarter. Of this numbers sold, iPhone 6 and 6s made about 80%. When it comes to personal computers, Apple holds a reduced percentage of the market share as a result of their device prices. Their devices are known to be expensive and thus not every consumer would be in a position to afford. Apples market share is limited 7.5% leaving the iPad to lead the market at a rate of 24.7%.
Smart Phones Market Share
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Personal Computer Market Share
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Smart-Phone Operating System Market Share
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Apple Acquisition and Mergers

Apple has translated to one of the most successful technology organizations of the century. The company has generated a business philosophy of acquiring smaller organizations and assimilating them into their line of productions. By the end of this year Apple has managed to acquire and merge with 94 different organizations. On December 2017, the organization made an announcement that it had acquired Shazam for $400 million. In 2002, Apple acquired Emagic at $30 million. In 2010 apple acquired Siri. In 2014, a record acquisition was conducted by Apple to Beat Electronics at a cost of $3 billion. On the merging, NeXT Inc merges with Apple was for $400 million in cash as well as shares in Apple Stock.     

Competitive Advantage

The Apple Corporation makes an assorted number of computers as well as the consumer electronic products. The products include the music players, smartphones and tablets. Apple rides on three major areas which include the supply chain management, innovation and premium pricing strategy as the main factors of the organization’s competitive advantage. 

On brand strength, the organization is the planets leading brand in the year 2013 which happens to be ahead of Coca Cola, IBM as well as Google. The corporation’s stout branding emboldens clienteles who purchases a single Apple merchandise to try another. Merchandises for example the , iPad,  iPhone and Mac share similar applications and soft wares, and function in a comparable manner, making the Apple merchandise a natural choice when clienteles are bearing in mind another device. Apple has a long traditional repute for innovation and an assurance of developing innovative merchandises. The establishment manufactured the graphical user interface, which was initially used in its individual PCs, and, in recent times, founded the iPod music player and presented new altitudes of performance for smartphones. Apple’s invention approach of developing merchandises that supplement each other reinforces client allegiance and aids in building a blockade to competition.

An ecological unit of suppliers, designers and business associates offers Apple with a resilient competitive advantage. The corporation possesses chip producers, controls manufacturing, trails extremely stringent software criterions and activates its individual stores, directs out Market Pragmatists. Arrangements with top music and entertainment corporations offer an immense basis of media for all the establishment’s merchandises. Apple charges premium costs for its merchandises and reduces discounts to vendors to retain prices steady transversely the market. The corporation targets to offer clienteles high-quality merchandise with distinctive structures and makes use of high rates to strengthen the discernment of added value and uphold cost-effectiveness. The high-pricing approach also arrays a yardstick for opponents, which essentially offer corresponding features to equal Apple’s professed assessment devoid of losing money.
Competitive Disadvantage

Majority of the Apple’s trustworthy clients have an opinion of the organization’s securely controlled software and amenities as a key strong point as it permits Apple to regulate all features of the devices it manufactures. Generally, nevertheless, this exerts additional load on Apple’s progress sequence as software, security and various other particulars turn out to be an in-house obligation. Apple is in the occupation of successively licensing arrangements for its content sales which includes the iTunes, iBooks, App Store and Apple Music. From a supervision standpoint, this muddies the water on what Apple ought to focus on. 
There exists an increased merchandise belief that Apple has entrenched that may demonstrate to be the corporation’s biggest weakness. Apple has an astounding brand that is linked with its products functioning impeccably and considered in such a way as to sense the progressive and ordinary in the same spirit. These increased expectations translate to Apple not being in a position to throw an experimental merchandise or even services at the market without damaging its brand. This incapacity to reiterate swiftly makes it difficult for Apple to revolutionize as speedily as Google does in the services area or as quick as Samsung in the hardware sphere.
The last disadvantage cannot be considered to be exclusive to Apple, but it has appeared as an immense one. The query is whether or not Tim Cook can offer the headship Apple desires to remain on top of the device platform. Succeeding Steve Jobs is a hard act, predominantly when his second route at Apple grabbed the corporation to the top of the technology segment. Jobs actions and leadership lend to the innovation of the core merchandise that remain to drive proceeds at Apple, while the chief post-Jobs announcements, the Apple Watch, has yet to pick the market in the right sense. That does not translate to the reiterations for example the iPhone 6 which does not entail leadership, but it may necessitate a dissimilar kind of headship to retain Apple’s repute of visionary merchandise.
Financial Statements

1. Income Statement

	Apple Inc.

	CONSOLIDATED STATEMENTS OF OPERATIONS

	(In millions, except number of shares which are reflected in thousands and per

	share amounts)

	
	2017
	2016
	2015
	2014
	2013

	Net sales
	 $229,234 
	 $215,639 
	 $233,715 
	 $182,795 
	 $170,910 

	Cost of sales
	141,048 
	131,376 
	140,089 
	112,258 
	106,606 

	Gross margin
	88,186 
	84,263 
	93,626 
	70,537 
	64,304 

	
	
	
	
	
	

	Operating expenses:
	
	
	
	
	

	Research and development
	11,581 
	10,045 
	8,067 
	6,041 
	4,475 

	Selling, general and administrative
	15,261 
	14,194 
	14,329 
	11,993 
	10,830 

	Total operating expenses
	26,842 
	24,239 
	22,396 
	18,034 
	15,305 

	
	
	
	
	
	

	Operating income
	61,344 
	60,024 
	71,230 
	52,503 
	48,999 

	Other income/(expense), net
	2,745 
	1,348 
	1,285 
	980 
	1,156 

	Income before provision for income taxes
	64,089 
	61,372 
	72,515 
	53,483 
	50,155 

	Provision for income taxes
	15,738 
	15,685 
	19,121 
	13,973 
	13,118 

	Net income
	 $48,351 
	 $45,687 
	 $53,394 
	 $39,510 
	 $37,037 

	
	
	
	
	
	

	Earnings per share:
	
	
	
	
	

	Basic
	 $9.27 
	 $8.35 
	 $9.28 
	 $6.49 
	 $5.72 

	Diluted
	 $9.21 
	 $8.31 
	 $9.22 
	 $6.45 
	 $5.68 

	
	
	
	
	
	

	Shares used in computing earnings per share:
	
	
	
	
	

	Basic
	5,217,242 
	5,470,820 
	5,753,421 
	6,085,572 
	6,477,320 

	Diluted
	5,251,692 
	5,500,281 
	5,793,069 
	6,122,663 
	6,521,634 

	
	
	
	
	
	

	Cash dividends declared per share
	 $2.40 
	 $2.18 
	 $1.98 
	 $1.82 
	 $1.64 


2. Consolidated Balance Sheets
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CONSOLIDATED BALANCE SHEETS

{In millions, except number of shares which are reflected in thousands and par

2017 | 2016 | 2015 | 2014 | 2013
ASSETS
Current assets
‘Cash and cash equivalents S 20269 |5 20464 |§ 21120 |5 13,844 5 14259
‘Shortterm marketable securities 53892| 46671| 20481| 11233] 26287
‘Accounts receivable, less allowances of $56 and 553,
respectively 7874| 15754| 16849| 17460 | 13102
Inventories 4855] 2132] 2349 2111] 1764
Deferred tax assets 556 4318 3453
Vendor non-trade receivables 7799 13545| 13494| 9759|7539
Other current assets 1393 ©283| 9539] 9806] 6862
Total current assets 128645 106869 89378 68.531| 73286
Long-term marketable securities 194714 170430 164.065| 130162| 106215
Property, plant and equipment, net 33783 27010] 22471| 20624] 16597
Goodwill E717|  5414| 5116] 4616] 1577
Acquired intangible assets, net 2298 3206] 3893 4M2| 4179
Other non-current assets 0762| 8757| 65| 76| 5146
Total assets §375.319 | §321,686 | 5290479 | 5231,839 | $207,000
LABILITIES AND SHAREHOLDERS EQUITY:
Current liabilities
Accounts payable S 49,049 |5 37.094 | S 35490 |5 30,196 | 5 22367
Accrued expenses 25744 | 22027| 25181| 18453 13856
Deferred revenue 7548 6080 ©8940| 8491 743
Commercial paper M977|  8105] 8499 6308
Current portion of long-term debt 649 | 3500 2500 0
Total current liabilties 00874 79006] 80610| 63448| 43658
Deferred revenue, non-current 2836 | 2930| 3624 3031 2625
Long-term debt 97207 75427| 53463| 28987 | 16960
‘Other non-current liabilties 40415| 36074 | 33427| 24826| 20208
Total liabilities 241272 | 193437| 171124 ] 120292| 83451
‘Commitments and contingencies
‘Shareholders” equity
‘Common stock and addtional paid-in capital, 50 00001
par value: 12,600,000 shares authorized; 5,126,201 and
5,336,166 shares issued and outstanding, respectively | 35867 | 31251 27416 23313| 19.764
Retained eamings 96330 96364| 92264| 67.152] 104256
‘Accumulated other comprehensive income/(loss) (150) 634 (345 1082 @)
Total shareholders’ equity 134,047 | 126249 119.385| 111547 | 123549





Apple is financially known to have some of the healthiest financial statements of all times. The sales have grown from 170.91 USD billion dollars in 2013 to USD 229.234 billion dollars in 2017. This has represented an increase of 34.13% increase in a span of 5 years in a competitive technology environment. The net profit recorded in 2013 was USD 37.037 billion dollars increased to 48.351 billion dollars in 2017. The net profit rising by over 30.55% in five years. This strong growth can be picked from the financial statements which represent the performance in the past five years. 

Apple’s Key Ratios

1. Debt to Equity Ratio
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Based on the organization’s disclosure, Apple Inc Current Portion of Long-Term Debt for the quarter that ended in September 2017 was $18,473 million. The company’s Long-term debt and capital lease obligation for the quarter that ended in the same period was $97,2017 million. Apples total equity of for the quarter that ended in September was 0.86. A high debt to equity ratio generally means that an organization is funding its growth with debt. This has the capability of resulting to volatile earnings as a result of the additional interest expense.

2. Current Ratio
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This ratio is meant to measure the organization’s ability to meet its short-term obligations. It is obtained by picking the organization’s total current assets and dividing them by the total current liabilities. For the quarter ended September 2017, the current ratio was 1.28. this represents a good short term financial strength for the organization.

3. Gross Margin Percentage

[image: image7.png]Apple's Operations (millions)
2014 2015 2016
Revenue $182,795 | $233,715 | $215,639 | $176,655
Gross Margin 38.59% | 40.06% 39.08% 38.64%
R&D $6,041 58,067 $10,045 $8,584
Net Income $39,510 $53,394 $45,687 $37,637
Profit Margin 2% 23% 21% 21%
Free Cash Flow 549,900 | $69,778 | $52,276 | $39,356
Earnings Per Share $6.45 $9.22 $8.31 $7.18
Avg. Diluted Shares 6,123 5,793 5,500 5,274





The Gross Margin was obtained by dividing the gross profit by the revenue. Apple’s Gross Profit for the last quarter which ended in September 2017 was $19,931 million while the Apple’s revenue for the three months was $52,579 million. Consequently, the gross margin percentage for the organization for the last quarter that ended in September 2017 was 37.91%. this was a warning since the gross margin has been declining. The rate of declining per year has been -1.4%. 

Summary

Apple has truthfully entrenched the spirit of “personal” in personal computing. In 1984, the Macintosh demonstrated to be the corporation’s foundation-laying merchandise. The Macintosh commenced the desktop publishing revolution with its pioneering GUI and laser writer printer ability. In the present day, Apple endures to be a leader in the commerce with their exceptional and award winning merchandises and services. Apple is also attributed with being a leader in the digital media revolution when they introduced the iPod and video players, portable music and iTunes online media store, producing the foremost defensible music-downloading corporate model in ever recorded. The establishment has also gone into the mobile phone commerce with an all in all diverse business approach identified as value innovation with the launch of iPhone. Value innovation emphasis on transforming the competition and ensuring that it is not necessary by opening up new and untapped markets, creating a leap in value for consumers; the iPhone is yet merchandise that has transformed the way the industry outlines new merchandise standards and potentials. With increasing demand for powerful, high-quality, user-friendly as well as cost effective merchandises, Apple are indisputably the leader in relation to bringing these concepts to life. The establishment recognizes that rather than openly publicizing merchandise development strategies years in advance, merchandises are well acknowledged with an “awe” rejoinder if they are basically free when they’re completed contrasting to offering a “beta” or “demo” varieties to the public. This is an exceptional strategy when the objective is to retain customers enthusiastic for the state-of-the-art merchandises and a question comes up, “What could they possibly improve next?”
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